
Ready-Set-Go
A blend of Father Time and Mother Nature.



UX Strategy
1. Empathize
2. Define
3. Ideate



Once Upon a Time

Weathernow was the most popular website and app for weather in the Boston area.



Then One Day

After many years of success, their growth started to level off.
The investors started to ask what’s next?
The president of the company wanted to explore new markets.



Because of that,we thought.

Our expertise is in weather and weather apps but were willing to partner with other 
companies.

Who better than, Father Time and Mother Nature.



Thoughts led to ideas. The Ready-Set-Go app will 

help everyone to get Ready on Time, with the 

Right Clothes for the Day’s Weather.



Empathize

It’s our goal as designers to gain an empathic understanding of the people were 
designing for and the problem were trying to solve.



Define

Get to know your customers. 

Let’s observe them, let’s listen to them. Let’s be them.

Artifacts created: Customer Profiles, Vision Board, User Story



Customer Profiles



Meet  Ruby. 

She is a senior Manager.

She commutes into the office. 
Favorite Line

“Do you know what the 
weather will be like this 
afternoon”



Meet  Magnus. 

He works at home in Chelmsford, Ma 
as a Newspaper Journalist.

He handles getting the kids ready and 
bringing them to/from school. 

Favorite Line

“Have you seen what it’s 
like outside”



Meet  Max. 

He is a 6 years old boy.

He is in first grade. 
Favorite stall tactic

“”



Meet Olivia.

She is a 8 years old girl.

She is in the third grade.
Favorite Line

“Do I have to wear that”.



Vision Board





User Story





Ideate
Let’s create a bunch of ideas and then focus on one problem or challenge at a time. 

Artifacts created: Sketches



Sketches











Get Started option for 
increased user experience 
with personalization of 
clothing.





Thank you.


